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The Connecticut River Stormwater Committee annual report provides a summary of all the work
undertaken during the July 1,2Z%to June 30, 202reporting period.All of this work is directly
applicable to all member communitiesdé6 EPA annual

Content has been formatted in a manner consistent with the format of the EPA annual report

template for Yea8. Because the Connecticut River Stormwater Committee is a regional

partnershipprogram t hese sections are written from a Ar e
municipality-by-municipality. Additional details of communigpecific efforts are reported in

each municipalityds annual report .

In communicatiorwith PVPG who facilitates the coalitiorEPA has endorsed and encouraged a
regional Annual Reporting approaatnerebyConnecticut River Stormwater Committee member
communitiescan satisfy the Public Education and Outreach reporting requirement (within MCM

1 and Appendixes F and H) by referencingeche a | i t i aepdtsvithaamrhlinkanltheir
own annual report.
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Introduction

1. Coalition Purpose andMembership

The Connecticut River Stormwater Committee is an intergovernmental com&anoahicipalities the University of
Massachusettdmherst, and the Pioneer Valley Planning Commiseiganized tavork cooperativelyn meetng US

EPA Municipal Separate Storm Sewer forStprewaenedueationaridt (i M
outreach. Facilitated and staffed by the Pioneer Valley Planning Commission, the Committee also works together to m
other permitM C M dimhere appropriate and needatfork for the group is funded through annual dues paid by each
memberandthroughoccasional grantsMember communities are shown in Table 1 below.

Table 1: Connecticut River Stormwater Committee Member Communities

Member Community Committee Representatives and Departments

Agawam Tracy DeMai@nd Mike Albrg Department of Public Works

Belchertown Linda Leduc, Department of Public Wosaksl Stephanie Sansoucy
Conservation Department

Chicopee Quinn Lonczak, Department of Public Works

East Longmeadow Bruce FennegndMark Berman Department of Public Works

Easthampton Dianne RossinDepartment of Public Works

Granby Dave Derosiers, Highway Department

Hadley Scott McCarthy, Department of Public Woraiad Nick Cristofari,
CEl,

Holyoke Miira Gates Department of Public Works

Longmeadow Tim KeangDepartment of Public Works

Ludlow Jim Goodreau, Department of Public Works

Monson Toni Uliana, Conservation Department

Northampton Megan Thompsos) Department of Public Works

Palmer Jessica LadjriConservation Department

South Hadley Melissa LaBonte, Department of Public Works

Southampton Randall Kemp, Highway Department

Southwick Randall Browand Jon Goddardepartment of Public Works

Springfield Vacant

West Springfield Connor KnightlyDepartment of Public Works

Westfield NoelLiceMara, Department of Public Works

Wilbraham Tonya Baschnd Dena GrochmalDepartment of Public Works

University of Mike Grover Environmental and Hazardous Materials Managem

Massachusetts Services Departmén

Ambherst




2. Water Quality Considerations in theRegion

All Connecticut River Stormwater Committeemmunitiesare subject to additiondS4 permitrequirementsn
Appendix F based on waters that are tributaries to the Long Island Sound, which has an approved TMDL fot nitrogen.
Some member communities are also subject to additional MS4 permit requirements based on the following:

1 Lakes and ponds with approved TMDLSs for phosphoradsitional requirementsithin Appendix Fof the MS4
permif

1 Waterbodies and their tributaries that are impaired for water quality due to phosplasiditisr{al requirements
within Appendix Hof the MS4 permit

1 Waterbodies and their tributaries that are impaired for water quality due to bacteria or pathdd¢iosdl
requirementsvithin Appendix Hof the MS4 permjt

1 Waterbodies and their tributaries that are impaired for water quality due to solids (total suspendgddadiids)al
requirementsvithin Appendix Hof the MS4 permjt

It is important to note that thdS4 permitstipulates thatertainadditional requirements for public education and outreach
messaging in the appendixes can be combined where approppietdically, Appendix H part | and Il as well as Appendix F
part A.lll, A.IV, A.V, B.l, B.Il and B.III.

3. Retaining Capital Strategic Solutions

This year he Connecticut River Stormwater Committetained the services Gfapital Strategic Solutions (CSiR)

February 202@0 continue providing coordinated stormwater public education, outreach, and communications services.
PVPC facilitates the Committee and is responsible for conducting education and outreach activities on behalf of its
member communities as part of their MBermit responsibilities. CSS was specifically retained to strengthen the
Commi tt eeds o nstrangtherthe@ommitee@ £ h a amnddtMinimumtControl Measure 1 (MCM 1):

Public Education and Outreach while communicating with residents, developers, businesses, institutions, commercial
facilities, and other audiences throughout the participating communities. Continuing withilC@®wide important
continuity in a program that requires consistent messaging, repeated public contact, and documentation of outreach
activities from year to year.

CSS also provides the Committee with specialized communications capacity that complements the technical stormwate
expertise provided by PVPC and participating municipalities. Its scope includes creation and management of social me
platforms, developmérof original stormwater educational content, promotion of Committee projects and MS4 initiatives,
preparation of outreach and presentation materials, and compilation of community engagement metrics for MS4 reporti
CSS is also responsible for developamgViS4 Outreach Toolkit, creating content related specifically to Committee
activities, managing multiple outreach platforms, and providing quality control and comgiaiesl metrics and

reporting. These services provide the Committee with a coordinated regional outregamgiat individual

municipalities would otherwise need to develop, administer, and document sep&idielproposed strategy is

intentionally multiplatform and incorporates photographs and graphics, municipal resources, educational videos,
volunteer opportunities, EPA information, seasonal campaigns, and targeted pgltatiention messages on issuessuc

1 TMDL = identifies the Total Maximum Daily Load of nitrogen that can be discharged, in this case to Long Island Sound, without
significantly impairing the health of the Sound.



as pet waste, leaf litter, lawn maintenance, septic systen@ndeconstruction, automotive activities, and commercial
operations. Maintaining continuity with CSS allows the Committee to refine this material over time, expand its audience
evaluate erggement metrics, and develop a recogniz&alenecticut River Think Blue identity rather than repeatedly
rebuilding outreach tools and public awareness.



Annual Report Part Il: SelFAssessment

1. Education and Outreach on Bacteria/Pathogens

an

Annual Message encouraging the proper management of pet waste, including noting any existing ordinances where
appropriate

Disseminated educational material to dog owners at time of issuance or renewal of dog license, or other appropriate
time

Provided information to owners of septic systems about proper maintenance

an

an

Seedescription of messaging section2 below.

2. Education and Outreach on Nitrogen and Phosphorouscbmbined)

a Distributed an anualmessagén the spring (April/May) that encourages the proper use and disposal of grass clippings
and encourages the proper use of stelease fertilizers

a Distributed an annual message in the summer (June/July) encouraging the proper management of pet waste, incluc
noting any existing ordinances where appropriate

a Distributed an annual message in the fall (August/September/October) encouraging the proper disposal of leaf litte

Seedescription of messagirig section3 below.

Annual Report Part IV: MCM 1 i1 Public Education and Outreach

The required general education messages to four audiences under the existing MS4 permit were completed with work |
Year7. As suchthis sectiorheredescribesdditioral work completed in Yea, primarily under theontinuing annual
public education and outreach requirements under Appendixes H and F of the MS4 permit.

1. Think Blue Connecticut RiveWebsite

Message description and distribution methbige Think Blue Connecticut Riverebsite is at the core afl regional
messaging about stormwater. The websiteww.thinkblueconnecticutriver.orgloes the following:
1 Covers major areas of messaging about reducing polluted stormwater flows, including lawn and yard care, pet
waste management, car care, controlog erosion, soaking up the rain, and septic system care
1 Addresses the key 4 audiences plus educators
T Serves as the Al andi ng p boaia madianessagingt nf or mati on on n

Lastyear, PVPQleveloped a new logo for tidink BlueConnecticut Rivewebsiteas a way to draw greater interest

from all audiences in the regiomhe logo features a river otter, inspired by drone video footage capture of otters in lower
Abbey Brook in ChicopeeThe river otter will help with future messaging in drawing more powerful connection between
the need for clean stormwater to support the lives of tied@theimportantcreatues. The core message being, how we
manage our lawns, pet wasseptic systems, etc. has direct impact on the otter and other wildlife dependent on rivers,
streams, lakes, and wetlands. Selection of the otter is also based on its qualities as a charismatic megafauna with gre
public appeal and thus potential faducing a response to appdalscleaning up stormwate PVPC will be working

with the Stormwater Committée the coming yeato consider ways to use the otter to best effect


http://www.thinkblueconnecticutriver.org/

Targeted audienseResidents, business/institutional/commercial, developers, and industdainunicipalities
throughout the region

Responsible Department/Parti®/PC staff andConnecticut River Stormwater Commitieembes

Measurablajoal(s) A total of 6,122peoplevisitedthe Think Blue ConnecticuRiver websiteduringYear8
andspentanaverageof 35 second®n viewing pageson stormwatebestpractices.Beyondthewebanalytics
reportecbelowon specificmessagesherewerethefollowing viewsof thegenerabudiencepagesonthe
Think Blue ConnecticuRiverwebsite:

Re s i dviewst 389;BusinesseandInstitutionsviews= 89; Developersiews= 104; Industriesviews=
77; andEducatoriews="77.

Message datesuly 1, 2025, through June 30, 262

Messageompeted for Appendix F requirementd  Appendix Hrequirementsa

Was message different than what proposed in your NOI/SWMP  Yesa No

If yes, describe why the change was maeindicated in previous annual reportee tvebsite was not mentioned in the
NOI and SWMP, buit has beerentral to all messaging in the regigmoviding additional information and resources on
key topics




RESIDENTS  BUSINESSESAWSTITUTIONS  DEVELOPERS  WDUSTRIES  EDUCATORS  UPDATES

STORMWATER 101 YOURTOWN

Dupsang of wermraeeer property erssres
enveronmeneal safety.

Find ou harw 1 ke 3 difTerance ks your toan.

PETWASTE ) CONTROLLING SOIL
MANAGEMENT EROSION

SOAK UP THE RAIN SEPTICSYSTEM LITTER
CARE

F o
’l"i 228
o 7

= e e it -
e - ol

Above isan image otheupdatechome page for the Think Blue Connecticut River website.



2. Messages related to bacteria and pathogens
Proper management of @t waste

Message description and distribution meth®et waste messaging in Ye&aoccurred at time of licensirand during the
summemonthsand was based onthe messdgd&:hi nk pi cking up Spi kebsompantp i s
the aim of messaging has been to dpeeple to the pet waste pick up pledge onrthiek Blue Connecticut River

website.

At time of licensing

Messaging includedocial media posts arath email message to municipal cleféeg officers providing materials for use
in the licensing process. Materials provided to municipal clerks and licensing offieeisased on a survey done in
Year 3 about what might be the most effective methods for messaging through their licensing process.

If you care about
clean water...

then properly dispose
of your pup's poop.
Put it in the trash bin.



Si te importa
el agua limpia...
desecha correctamente

la caca de tu perrito.
Ponla en la basura.

The above messageEnglish and Spanisivas provided td8 local cable access television stations in the region.

Did you know that there are about 47,000 dogs in the
Pioneer Valley, and that together, they produce about .
tons of animal waste a day?

Dog waste does not act as an effective fertilizer.
Stormwater runoff can wash dog waste into ponds, lak
streams and drinking water supplies, causing outbreak
E. coliand other bacteria harmful to both people and
wildlife. It can contaminate parks, athletic fields and
places where children play.

THINK PICKINé ] We all need to pickupndpr oper 'y di sp
SPIKE’'S POOP waste in the trash can. Join all the dog owners in your

IS GROSS? neighborhood who are showing they care and take the

PUP (Pick up Poop) Pledge at:
TRY SWIMMING IN-IT www.thinkblueconnecticutriver.org/pupedgeform/

THINK AGAIN.

PVPC provided the above electronic message to be placed on municipal dog licensing
pages in member communities.


http://www.thinkblueconnecticutriver.org/pup-pledge-form/

JOIN PIONEER VALLEY DOG
OWNERS BY TAKING THE PUP
(PICK UP POOP) PLEDGE!

Here in the Valley, we have about 47,000 dogs that together
produce more than 17.5 tons of waste per day. Dog poop left
on the ground — or thrown down a storm drain— washes with
the next rainfall straight to our rivers and lakes. The cumulative
impacts of improper waste disposal make our local waters
unsafe. Show that you care and take the PUP Pledge to help
keep our waters BLUE.

TAKE THE PUP
(Pick Up Poop) PLEDGE!

TRY SWIMMING | N‘|T_ Follow the web link, or scan the QR code _n_.-r: ME i

to access the pledge.

THINK AGAIN. www.thinkblueconnecticutriver.org/pup-pledge-form

Keep our waters blue...TAKE THE PUP PLEDGE!

Messaging was slightly modified shown abovi® also serve membecemmunitiesas a
postcard for distribution with dog licenses.

Summer

Social Mediamessagesn Facebooland Instagramat the start of the summer swimming seaswgeted people in
Connecticut Stormwater Committee zip codé® had identifiers that matéthp et s at homeodo and

“‘r 1

NGaUE

| D &
TRY SWINMIRsmnws

Pledge here to keep
our waters clean.

Connecticut River Stormwater Committee

Above is thgaid social media messagetiran on Facebooknd Instagram. The pledge butto
links to thepledgeform on the Think Blue Connecticut River website.

fidc



Analytics for theThink Blue Connecticut Rivarebsite, indicate that there were anothEd residents & 89
business/commercialent to the pet waste landing page onThiak BlueConnecticut Rivewebsite.

Message dates:
The social media message ran on Facebook and Instdgrea2026.

Message completed for Appendix F requirementé Appendix Hrequirementsa

Was message different than what proposed in your NOI/SWMP  Yesa No

The NOI/SWMP indicated pet waste messaging only in summer months as PVPC understood that messaging under th
Appendi xes could be combined. EPA has indicated that

required. Messaging at time lafensing was added, starting in Year 2, along with additional messaging on pet waste
during fistay at homed orders with the pandemic (giver

If yes, describe why the change was madaeprovide additional messaging.

Proper septic system care
Message description and distribution methRdcognizing that Boards of Health are the primary point of contact on septic

systems for residents, the Stormwater Committee worked this year towardubd#@estanding anenabling them in this
role. Boards of Health receivedveral messaging items for their ghewn below.

BE
SEPTIC

SAVVY

HELP KEEP OUR WATERWAYS CLEAN




Proactive septic maintenance can save you money and help protect the health of your family, community,
environmentMake sure t@valuate your tank every3d years and pump when solids reach 1/3 of tank volume
For more tips, isit: https://thinkblueconnecticutriver.org/sepsgstemcare/

Ponga de su parte: conozca SepticSmart:
Lo que si puede hacer y lo que no puede hacer para su
sistema séptico

Siga estos pasos sencillos para proteger su casa, su salud, el medio ambiente y el valor de su propiedad.

Do Your Part, Be SepticSmart:

The Do's and Don'ts of Your Septic System
Learn these simple steps to protect your home, health, environment and property value:

Protéjalo e inspecciénelo:
siz
* Contrate a un contratista licenciado para que inspeccione el sistema séptico en su totalidad

cada s anos

Protect It and Inspect It:

Do:
+ Have your system inspacted (in

- _Piense en el fregadero:

No: si:
* Eche grasa para cocinar por el fregaderoo  + Elimine o limite el uso del titurador de
el inodora,

- Think at the Sink:

sperdicios.
» Eche restos de café por el fregadero. + Deseche correctamente Ios restos de café
* Eche productos quimicos de uso casero 'y de comida.
por + Antes de fira 12 grasa en 3 basury,
pongala a que se solidifique en un
ipiere.

Do:
greaseoroildownthe  + Eliminate or limit the use of 3 garbage
disposal

s L

isposal. sephcsmart

into the sink. + Properly dispose of coffee grounds &

Pour household chemicals down the food. Ty

sink or flush them. « Putgrease in a container to harden
before discarding in th (rash.

't Overload the Commeode: No:

Do: "
* Disposa of thes ffems in the trash can! dagradables como products de Hgien

Targeted audience
Residents

Responsible

r plan rubs,
drainfield, routs can grow Into your Your septic tank location.

system and ciog it .
No ponga a prueba su drenaje : department/partles
Don't Strain Your Drain: No sit
. . + Co +use 2 gstas
A SN S — i s Eookya PVPC staff and
your dishwasha washing appliances. This can be helpful e e e " ) )
e Connecticut River
Stormwater
Para obtener una lista completa de recomendaciones
. . o . SepticSmart, visite www.epa.gov/septicsmart H

For more SepticSmart tips, visit: www.epa.gov/septicsmart SEPA e Ao s Co mm Ittea‘n em b esg

Y " —

EPA flyers were providefdr Board of Health use.

Measurable goal(s)
Theanalytics for thélhink Blue Connecticut Rivevebsite indicateshat there were anothet2people whavent to the
Septic System landing page on fft@nk BlueConnecticut Rivewebsite.

Message datesSeptember 2025

Message completed for Appendix F requirements Appendix Hrequirementsa

Was message different than what proposed in your NOI/SWMP  Yesa No

If yes, describe why the change was madereported previouslyhe NOI/SWMP indicated septic system messaging
would be done in Year 3 only as MS4 permit language in Appeneaiagihot entirely clear on the timing of this message.
EPA has since indicated thegtptic systenmessaging must occur each yenreConnecticut River Stormwater Committee
adjusted accordingjystarting in Year 2.

3. Proper disposal ofleaflitter
Residential audience

For Year8, PVPCrepeated what we did in Year 7 andrked wth theBe a Leaf Hergocial media posts developed by
the Cape Cod Commissioalreadycustomizedby PVPCfor the Connecticut River Stormwater Committéddessagindo
the residential audiengecludedaflyer for posting on member webpag@&se flyer included a link to locations for proper
disposal of leaves and yard waste in each community. See website gatsaitthinkblueconnecticutriver.orgHadeaf-



https://thinkblueconnecticutriver.org/be-a-leaf-hero/
https://thinkblueconnecticutriver.org/septic-system-care/

hero/ The content seelgomotebetter practices with leaf litter and build understanding about potential contamination of
stormwater with leaf litter.

Thisflyer, which includes a link to a list of locations for proper disposal of leavesprovidedfor
members to post on municipal websites.

HOME ABOUTUS RESIDENTS BSUSINESSESAINSTITUTIONS DEVELOPERS WINDUSTRSES EDUCATORS

and

Sester ootiony:
£ your - pack

nto the sol
P Gather leaves and other *yard waste”™ into 3 compost pile and ket

P Oeck-in wieh your ity
e i ally

Above is the Think Blue Connecticut River website landing page on leaf litter, where socia
clicks take the audience to additional information, including a list of disposal locations in
Stormwater Committee communities and two instructional videos.


https://thinkblueconnecticutriver.org/be-a-leaf-hero/

CLEAN WATER
BEGINS WITH YOU

KEEP FALLEN
LEAVES OUT OF
STREETS

Leaves raked or blown into
streets will leach nutrients into
stormwater runoff and
contribute to pollution in our
local waterways. Leaf litter can
also plug storm drains and
increase flooding i1ssues.

Better options:

» Muich leaves in place with your
lawnmower to put valuable
nutrients back into the soil

» Gather leaves and other “yard
waste” into a compost pile and let
overwinter and decompose for use
as fertilizer next growing season

» Dispose of your leaves locally.
Find out where at: :

What is Stormwater
Pollution?

It's the toxic mix of bactena,
chemicals, metals, nutnents
and other contaminants that
washes over pavement and
other impervious surfaces
and flows down storm drains
to our waterways.

For more tips and information visit:

"o De-a-iear-ne

—

ADAPTED COURTESY CAPE COD STORMWATER MANAGERS GROUP




Responsible department/parti®/PC staff and@Connecticut River Stormwater Commitieembes

Measurable goal(spnalytics for theThink Blue Connecticut Riverebsite page on leéifter indicate that therevasa
total of 82 views on the website landing page witdownloal.

Message dateOctober/Novembe?2025

Message completed for Appendix F requirements Appendix Hrequirementsa

Was message different than what proposed in your NOI/SWMP  Yesa No

If yes, describe why the change was madé
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Building Stronger Communities

THINK BLUE CONNECTICUT
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February 2026 - July 2026

508-690-0046
INFO@CAPITAL-STRATEGIC-SOLUTIONS.COM

WWW.CAPITAL-STRATEGIC-SOLUTIONS.COM
43 BROAD STREET, SUITE B30?A, HUDSON, MA 01749

WWW.CAPITAL-STRATEGIC-SOLUTIONS.COM
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THINK BLUE

Think Blue Connecticut River Metrics Report Summary
[FEBRUARY 20267 JULY 2026]

From February 19 through July 21, 2026, the Think Blue Connecticut River campaign continued to deliver a
comprehensive public education initiative focused on increasing awareness of stormwater pollution and
encouraging residents, businesses, contractonsl, imdustry professionals to adopt practices that protect local
waterways. Throughout the reporting period, educational content was shared consistently across Facebook,
Instagram, and X (formerly Twitter), providing audiences with practical, seasonalgmestormwater

pollution prevention tips. During this fivmonth period, the campaign publishedore than 1,800social
mediaposts, generatingnore than 23,000combinedimpressionsand reachand more than 600user
engagementsacross all three platforms. Messaging was strategically aligned with seasonal behaviors that ha
the greatest impact on stormwater quality, including winter deicing, vehicle maintenance, lawn care, pet
waste management, septic system maintenance, houkkhazardous waste disposal, and leaf and yard waste
management.

Residentfocused stormwater education continued to generate the strongest overall engagement, particularly
on Facebook, which reachedore than 14,600users while X contributeanore than 8,300impressions

through a highvolume posting strategy that maintained consistent visibility throughout the reporting period.
Instagram complemented Facebook and X by reinforcing key campaign messages and maintaining a consist
crossplatform presence. In addition tesident education, the campaign regularly delivered targeted
messaging for businesses, contractors, and industrial audiences, emphasizing pollution prevention practices
such as spill prevention, proper material storage, erosion and sediment control, spdngble waste
management. These sectgpecific campaigns helped expand the campaign's educational reach while
supporting awareness of best management practices among audiences that play a critical role in protecting
water quality.

Overall, the February through July 2026 reporting period reflects a successful and steadily growing outreach
effort that provided consistent, timely, and educational stormwater messaging across multiple digital
platforms. By combining frequent social mediatreach with seasonally relevant pollution prevention
campaigns, Think Blue Connecticut River continued to strengthen public awareness of how everyday actions
can help protect local rivers, streams, and stormwater systems. As additional seasonal fopiading late
summer and fall yard maintenance, leaf management, and ongoing pollution prevention praciiees

introduced in future months, the campaign will continue building on this foundation of public education and
community engagement.

508-690-00460
43 Broad Street, Suite B309A, Hudson, MA 01749
capital-strategic-solutions.com



STRATEGIC
N\ SOLUTIONS =

Thi nk Bl ue Connec
Stormwater Public Education Social Media
Insights
[FEBRUARY 202671 JULY 2026

All metricsincludedin this reportreflectthe periodfrom February 192026,to July 212026.

Thistimeframealignswith the official start of servicesasthe signedcontractwasnot returneduntil
January 12, 2026. As a result, no data is available for the period prior to this date.

Winter Deicing Educational Outreach Metrics February 20261 March 2026

Metricsfor educationabutreachfocusingon springstormwatereducatiorandactivitiesto reducestormwater
pollution created by winter deicing activities.

Description:

From February 19, 2026, through March 31, 2026, Think Blue Connecticutddwebuted
daily messagethroughsocialmediato targetdeicingactivities that have the potential to
impact the quality of water quality.

**Reminder that metrics hereare only recordedbeginning February 19,2026.

Metrics
Platforms No. of Posts Likes & Reactions
Facebook 4 4 155
Instagram 4 3 9
Twitter (X) 35 12 83

508-690-00460
43 Broad Street, Suite B309A, Hudson, MA 01749
capital-strategic-solutions.com
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Lawn Care Educational Outreach Metrics March 20261 May 2026

THINK BLUE

Metricsfor educationabutreachfocusingon springstormwatereducatiorandactivitiesto reducestormwater

pollution created by lawn care activities.

Description:

the quality of water quality.

From March 1, 2026, through May 31, 2026, Think Blue Connecticut Risgtbuteddaily
messagesiroughsocialmediato targetlawn careactivitiesthathave the potential to impact

Metrics
Facebook 6 34 410
Instagram 7 2 7
Twitter (X) 131 47 549

PetWasteEducational Outreach Metrics June 20261 September2026

Metricsfor educationabutreachfocusingon springstormwatereducatiorandactivitiesto reducestormwater

pollution created by lawn care activities.

Description:

From June 1, 2026, through September 30, 2026, Think Blue Connecticut River distriby
daily messagethroughsocialmediato targetpetwasteactivities that have the potential to
impact the quality of water quality.
***Posting is underway, metrics for this period are incomplete. Metrics
throuah July 21, 2026, have been provided.

Metrics
Platforms No. of Posts Likes & Reactions
Facebook 4 4 333
Instagram 4 0 2
Twitter (X) 54 6 208

508-690-00460
43 Broad Street, Suite B309A, Hudson, MA 01749
capital-strategic-solutions.com
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THINK BLUE

SepticSystemMaintenance Educational Outreach Metrics July 20261 September2026

Metricsfor educationabutreachfocusingon springstormwatereducatiorandactivitiesto reducestormwater
pollution created by lawn care activities.

Description:

FromJuly 1, 2026,throughSeptembeB0, 2026, Think Blue Connecticut River distributed
daily messages through social media to target septic system maintenance activities

(bacteria/pathogens) that have the potential to impact the quality of water quality.
***Posting is underway, metrics for this period are incomplete. Metrics
thranaoh iy 21 20268 havie hoon nravidaod

Metrics

Platforms No. of Posts Likes & Reactions

Facebook 1 0 14
Instagram 1 0 1
Twitter (X) 15 1 71

Leaf/Yard WasteEducational Outreach Metrics October 2026/ November 2026

Metricsfor educationabutreachfocusingon springstormwatereducatiorandactivitiesto reducestormwater
pollution created by lawn care activities.

Description:

From October 1, 2026, through November 30, 2026, Think Blue Connecticutdi&trdsuted
daily messagethroughsocialmediato targetleaf/yardwaste activities that have the potentia
to impact the quality of water quality.

*** Data for this period is unavailable dueto our contract not starting until Jan. 2026.

Metrics

Platforms No. of Posts Likes & Reactions

Facebook - - -

Instagram - - -

Twitter (X) - - -

508-690-00460
43 Broad Street, Suite B309A, Hudson, MA 01749
capital-strategic-solutions.com
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THINK BLUE

Educational Outreach Metrics for BestManagementPracticesfor Residents: January 2026 June 2026
Metricsfor educationabutreachfocusingon residentiakeducatiorandactivitiesto reducestormwater

pollution created by everyday activities.

Description:

the quality of water quality.

From January 1, 2026, through June 30, 2026, Think Blue Connecticut River distdailyed
messagetiroughsocialmediato targetresidentialctivitiesthathave the potential to impact

***Reminder that metrics hereare only recordedbeginning February 19,2026.

Metrics

Platforms No. of Posts Likes & Reactions

Facebook 10 20 874
Instagram 10 5 16
Twitter (X) 195 47 822

Educational Outreach Metrics for Best Management Practices for Commercial Businesseknuary 20261 June 2026

Metricsfor educationabutreacHocusingon commerciabusinessesducatiorandactivitiesto reducestormwater pollution

created by everyday activities.

Description:

From January 1, 2026, through June 30, 2025, Think Blue Connecticutdi®trésuteddaily
messagesiroughsocialmediato targetthe activitiesof thecommercial business and

employees that have the potential to impact the quality of water quality.
**Reminder that metrics hereare only recordedbeginning February 19,2026.

Metrics
Platforms No. of Posts Likes & Reactions
Facebook 1 1 61
Instagram 1 0 1
Twitter (X) 77 14 322

508-690-00460
43 Broad Street, Suite B309A, Hudson, MA 01749
capital-strategic-solutions.com
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THINK BLUE

Educational Outreach Metrics for BestManagementPracticesfor Industrial Industries: January 2026
T June 2026

Metricsfor educationabutreachfocusingon commerciabusinessesducatiorandactivitiesto
reducestormwater pollution created by everyday activities.

Description:

FromJanuary 12026,throughJune30,2025,Think Blue Connecticut River distributelaily
messagethroughsocialmediato targettheactivitiesof theindustrial industry and employees

that have the potential to impact the quality of water quality.
***Reminder that metrics hereare only recordedbeginning February 19,2026.

Metrics
Platforms No. of Posts Likes & Reactions Reach
Facebook 1 2 58
Instagram 1 0 2
Twitter (X) 12 5 120

Educational Outreach Metrics for BestManagementPracticesfor Developersand Contractors:
January 20261 June 2026
Metrics for educational outreach focusing on develo

stormwater pollution created by everyday activities.

Description:

From January 1, 2026, through June 30, 2026, Think Blue Connecticutdi&trésuteddaily
messagetiroughsocialmediato targettheactivitiesof thedevelopers and contractors and

employees that have the potential to impact the quality of water quality.
***Reminder that metrics hereare only recordedbeginning February 19,2026.

Metrics
Platforms No. of Posts Likes & Reactions Reach
Facebook 8 19 1,171
Instagram 8 3 16
Twitter (X) 104 27 334

508-690-00460
43 Broad Street, Suite B309A, Hudson, MA 01749
capital-strategic-solutions.com



LEAVES BELONG ON LAWNS,
NOT IN STORM DRAINS

WHEN LEAVES ENTER STORM DRAINS

& Flooding risks increase
& Catch basins clog
M Nutrients enter waterways

BETTER OPTIONS

v Compost leaves _
v Mulch them into your lawn IA few m'““'eskﬂl
v Follow local collection programs cleanup can make a
v Clear leaves before storms big difference.

Connecticut River Stormwater Committe&’ear8 Annual Report page2
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HEALTH GHECK

A Healthy Septic
System Protects More
Than Your Property

KNOW THE SIGNS
Slow drains
Wet spots
Odors

Backups

PROTECT YOUR SYSTEM
v Pump regularly

v Conserve water

v Avoid flushing wipes

v Protect your drain field

Learn more online:

thinkblueconnecticutriver.org

Connecticut River Stormwater Committe&’ear8 Annual Report

page3



RESIDENTIAL & OFFICE
CLEANING

PROTECT WATER WHILE YOU CLEAN

WHAT TO AVOID

e Dumping mop water outdoors
e Pouring chemicals into storm drains
e Leaving cleaning products exposed

BETTER CHOICES

v Use products responsibly
v Dispose of waste properly
v Follow label instructions
v Store chemicals securely

Connecticut River Stormwater Committe&’ear8 Annual Report page4



BUSINESS

BEST PRACTICES

Small Actions. Big Impact.

FOCUS AREAS

Food Waste
Dumpster Areas

Outdoor Cleaning TOP TIPS
Grease Management

e Keep dumpster lids closed
Maintain grease traps
Sweep instead of hosing
Store waste properly

Address spills quickly

Connecticut River Stormwater Committe&’ear8 Annual Report page5



THINK BLUE.

GOOD FOR YOUR LANDSCAPE

THE BEST
v Apply only needed fertilizer

v Follow product directions LANDSCAPES

v Compost yard waste

v Sweep materials off pavement SUPPORT HEALTHY
v Prevent irrigation runoff WATERWAYS.

WHY IT MATTERS
Excess nutrients can wash into local waterways
and contribute to water quality problems.

Learn more online:

[=
thinkblueconnecticutriver.org rE
[

Connecticut River Stormwater Committe&’ear8 Annual Report pageé



NOT EVERY DRAIN
LEADS TO TREATMENT

DID YOU KNOW?
Water entering a storm drain may flow directly
to a local stream or river.

KEEP WASH WATER OUT OF STORM DRAINS

e Use designated wash areas
Follow local discharge requirements CLEAN VEHICLES
Prevent runoff from leaving the site SHOULDN'T MEAN
Store chemicals properly POLLUTED WATERWAYS.

Maintain spill response materials

Learn more online:
thinkblueconnecticutriver.org

Connecticut River Stormwater Committe&’ear8 Annual Report page7



KEEP FLUIDS OUT
OF STORM DRAINS

o

Common Mistakes Better Practices

@ Leaving spills untreated O Use drip pans
8 Storing fluids outdoors o Store materials indoors
Q Washing spills into parking lots 0 Clean spills immediately

A FEW PREVENTIVE STEPS €D Recycie used of property
CAN MAKE A Bi6 O Train employees regularly
DIFFERENCE. p—
w

Learn more online:

thinkblueconnecticutriver.org

Connecticut River Stormwater Committe&’ear8 Annual Report page8



STORMWATER <’
PROTECTION

ON EVERY JOB SITE

BEFORE ' DURING AFTER ae
WORK BEGINS  CONSTRUCTION - CONSTRUCTION

Install erosion and Inspect BMPs - Stabilize disturbed
sediment controls. . regularly and ~ soils and remove
<. '/maintain site controls. -- temporary controls
when appropriate

KEEP SI]IL ON SITE ANI]
0UT OF [IUR RIVERS

Connecticut River Stormwater Committe&’ear8 Annual Report page9



TAKE A LOOK AROUND

WHAT COULD RAIN

S

Materials stored outdoors can become stormwater
pollutants when rain carries them into storm drains.

e Storage Areas e Keep dumpsters closed

e Dumpsters

Cover materials outside

Chemical Containers

Clean spills immediately

Loading Areas Sweep regularly

Outdoor Work Space j \ Check after rain Y

(.

Connecticut River Stormwater Committe&’ear8 Annual Report pagel0



DEVELOPERS
BUILD TODAY.

PROTECT
TOMORROW.

Smart site planning helps protect local
waterways from pollution and erosion.

Development projects can have long-term impacts on nearby
rivers, streams, and wetlands. Planning for stormwater
management early helps protect water quality throughout
construction and beyond.

PLANNING CHECKLIST

&) Protect natural drainage areas EVERY SUCCESSFUL
Minimize disturbed ol PROJECT STARTS WITH
Include erosion controls PROTECTING THE LAND
Preserve vegetation where possible BENEATH IT.

Stabilize exposed areas quickly

C € < X«

Learn more online:

thinkblueconnecticutriver.org

Connecticut River Stormwater Committe&’ear8 Annual Report pagell
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